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1. GENERAL INFORMATION
1. Academic year: 2023-2024
3. Name of the Staff: Dr.S. David

2, Department: Commerce
4, Designation: Assistant Professor

6. Address & Phone No.12E4-1, Vity Corage,
Kalainagar, Erulappapuram, Nagercoil -2.
Plh. 7200851270

5. DOJ; 01062012

| I TEACHING LEARNING RELATED .u.c"iwmés Max. 20 Poinis |
| 2 polns for eacls subject (Max. 15 Poiusy) 15

Total Mo, of Subjects Taught (Odd 2, Total No, of Subjects Taught (Even

Sl:m ): Sem )

a) Computer Application in Business I a) Retail Management

b) Persomality Development b Strategic Cost Management

¢) Accounting for Management ¢) Financial Markets and Institution

d) Human Resource Management |
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1. RESEARCH ACTIVITIES | Max. [0 Points |

I. Total No, of Research Article Published in |
UGC Care Listed Joumnal Group I: |

| 2. Total ﬂu, of Research Article Published in
| UGC Care Listed Journal Group 11:3
| Edited book published : | 10 - J
| 3. Total No, of Research Papers Presented in
| ' Conferences approved by IQAC committee: 3
Total Poinfs .S'mr'en' ) ; 1 _{r =
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| 1. Resource Person/Speaker of any event
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2. Membership in P‘mtessmnal B-::nd_m el e

3. FDP/Short Tﬁning Courses Attended:




| 4. Others i Subjeet to approval of 1QAC):
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V. GENERAL ACTIVITIES AT COLLEGE

2. Committes Convener :
a) Entrepreneurial cell

|. Committee Member (Mention the Name of the Committee): | ;

Max. 20 Points

b} Company Secretaryship

3. Coordinator/In charge for a cell/elub etc.

4. Other Administrative Work (Mention it};

Total Points Scored: 3

VI COMMUNITY & INDUSTRY ENGAGEMENT Max. 10 Points

List the activities {each carries 3 poliuts)

Total Points Scored:

VII. UNIVERSITY EXAMINATIONS RESULTS Max. 10 Points ‘_

Even Semester of Previous Academic Year

a. Mo, of Students Appeared:98
b. Mo. of Students Passed:98

| 0dd Semester of Present Academic Year

€. No. of Students Appeared: 165
d. Mo, of Students Passed: 157 !

Tatal Peints Scored:
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Z =044

L




—t T

"

~—

Prepared by: iName & Signature of the Stafl Member)
De.S. David
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4 General Activities af 0 & w VII
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— —1- [
University Examinations i 0,69
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N | - Based on:
|
Mentoring and follow ups.
) . e Time to time updates of files.
7 Evaluation of HOD (lor 10 + Participating in department
HODs by Principal} activities and mectings.
= Cooperating with colleagues.
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e " | =y Estimated by IQAC,
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'__ Toal | 100

—

Verified by Head of the Department: {Name & Signature)

&IQAC




Total Score

46.69

Signatures of

Staff:

F el

Frincipal



Loxst Dhenbe: 23rdd Movermnber 2024
{ Abstract with full Paper)
eaEncomerenc e 2Bgmail com

College of Applied Science Adoor

O T ] L P &
rmmap—

PATRON : DR. V A ARUN KUMAR (DIRECTOR IHRD)

ACVISORY COMMITTEE

Dr. Achuihsankar [Formes Profedsor and HoD of Bloinformotics University of Kenala,
Fommer Director C-DIT, Presently Stole President Shosira vedl)

Or. Eesova Mohan [(Former Director, Insfilufe of land & Disaster Monogement,
Govamment of Keralka)

Dr. MY Rojesh (Piincipal Codlege of Englneering Foonjar

SRGANIING COMMITTEE

Di. K Santhoesh Babu (Fincipal, College Of Appied Science Adoor)

Dr. Sindhu.5 (Academlc Co-ordinater College of Applied Sclence. IHRD)

Dt. Shaji L {Academic Joinl Co-ordinaler, College of Applied Science, IHRD)

Dr. Aylsho V (Principal, Colleoe of Applled Sclence Movaellkora)

Dr. G freskumar (Frincipal, CoBege of Applied Science Padssary)

COMVEMER

WAr. Arshaj A& [HeD, Depadmen of Commerce and Managemenl, Colage of Applisd Scisnce Adani]
MAERBERS

Mr Winod ¥ Rajendran [HoD, Departmend of Bechanics, College ol Applied Science Adoar)
Mirs. Jayasree C.5 (HoD. Deporiment of Computer Science. College of Applied Science Adoor)
Mirs. Sowmiya 5 [Assl. Pro, in Beclronics, Collsge of Applied Science Adoor)

M5 Rekshma Krishnon [HoD. Department of English, College of Applied Science Adoor)
STUDENTS CO-ORDINATORS

Mar. Cyril 3af- 3rd B.Com

E;rﬁi.chru A -3rd BBA The Department of Commerce and Management
K
Mr. Vinod V Rejendran: 9447457458 ForagR-rEARpReeS < ance Adcor
Mir. Anshaj A: Fh 7745458133 i Fhone: BE47005045
PROGRAMME SCHEDULE e L _ -emall: casadaor ihidBgmall.com
nj"nll 1 . = . : ¥ ! : - -I-:n. - % ol ':' . m — 2‘“

T.00 AM- *.30 AM: Registrafion
*.30 am = 10,30 AM: nougurol Function
10030 AM- 11,30 AM: Eey note addness
11.30 AM- 11.40 P Teo break
1140 AM- 12.40 PM: Technicol 5ession 1 [Online)
1240 PM = 1.45 PM: Lunch Break
145 FM - 4.00 FM: Paper Prezeniallon
4.00 FM: NoBonal Anthem
DAY 2
#.30 AM- 10.30 AM: Technical Sesslon 2 [off ling)
10L30 am — 10.45 AM: Teo reak
10,45 AM- 12.30 P Paper Preseniolion
1230 FsA- 2.00 PN Lunch Break
2.00 FM - 3.00 PM: Paned Dlscussion
3.00 PM - 4.00 PM: Yaledictary Funclien and Cediicale dsiribution
4.00 FM: Nofional Anthem

#minonn ballorm P4 TEATE




Dear 5ir [ Madarm,
realings

We express immense pleasure fo inform you Bol the Post Graduale Deporiment of
Commerce, College of Applied Sclence Adoor, b crganizing a Twe Doy MNotional
Conleience on Applicalion ol Al in Business an 28th and 2%1h Movember 2024, The
conference alms at uvpdafing Insighis Inte real-woild opplicafions of AL and jo
undersiand #x impoct on butinest proceste:. and discover emenging Fends We
expact the edesmed imiolvement of foculty members, shudenh ond resesarch
schokars of yous insfifutian.
ABOLUT THE COLLECE
The College of Applied Science Adoor 2 one of the Colleges inftiated by the InsBlule
of Humaon Resources Developmend [IHRD), established by the Government of Eerala,
The College come info ezistence in 1794 ond since then # B n the manshreaom
providing guaolity educoilen. College of Appled Sclence Adoor (CASA) |5 offilicied io
the University of Kedala, and siuated in the heart ol the city Adoor. We are fallowing
the scieniiflc opprecch in the art of teaching and learning, leading the shudents o
improve el creative and criical thinkdéng abilites. The fmdiional concept of nalning
studants & reploced with Innovalive style and prochicol exposuine thereby equipping
the stedents bo be polentic condicabes for the emerglng needs af the sacieby.
ABOUT THE DEPARTMENT OF COMMERCE AND MAMNAGEMENT
The Depodment of Commerce and Maonagement gimg al maintaining the scodemie
excellence and equipping students with fhe skills necessory fo foce the challanges
and requirements of the business wirld, Our mission is fo provide quality education
and froining In commerce and business relofed courses ond o develop skilled,
knowledgeable human resowces who by thelr thinking and value based peronallty
would provide effective leodership In teaching, research, and coreers in commence
and butiness relofed felds
ABOUT THE COMNFERENCE
Artificial Inteliigence {Al] plays a crucial robe in kanshorming indushies and improving
daily life. # enhonces efficlency by culomoling repetifive tasls, ollowing humans fo
focus on more credlive and stralegic activities. Al improves declsion-malking thrawgh
daba analyshs and predictions, o3 seen in healthcore, finonce, and business. I powers
peranalited experiences, such os recommendaBons on sireaming plaforms and
E-commerce iles. Addifionally, Al conirbules o odvancements In sclence,
medicine, and educdlion, swvch a3 drug discovery, ditemde diagnosis, and
perionoliied oming. it alio plays a vilol rebe In smaor cilies ond autonomous syilems,
making tramporiation ond energy monagerment more efficlent. As Al continees o
avahve, s ability to solve complex global challenges will futher shope the future. The
Conference on “Appicollon of Al In Buslness' wiil explore how Al technologles are
integrated info business shrofegles, decislon-moaking, and operations. Aftendeas will
gain deep Insights into real-world applic alions of Al vnderstand its Impoct on businesa
processes, ond discover emerging tends.

Sub Topics

* Al In Business Stralegy

= Aulomdalion in Business Opedalions

= Prediclive Analylics and Al

* Al-Drivean Customer Expafence

= Chaollenges and Ethicaol Considerofions in Al Adoption
= Al In lransforrming Fhe Business Waorkd

* Application of Al in doily life

TARGET AUDIEMCE

Faculty members, Research Schodars, UG and PG Stludents
REGISTRANON FEES

U and PG Shedents: 200

Research Scholars: 7300

Facilty Members: ¥500

In absenlia: ¥500

BANK DETAILS

&/ C Hame Fresident & 2ecreiory College of Applied Science Adoor
AJC Na E725EBLA 248

Bonk 1]

Branch Adoor

IFEC Code SBINODTOOSD

REGISTRATION LINK
hitps:/ /docs.google.com Torms/d/e/1FARDQLSGKTIGLYCpBTmEkKa2ISAZCT LasSsMk
yylEXmxD11BroyyQ/ viewlorn Fusp=si_link

CALL FOR SEMINAR FAPERS
We Invile oidgingl reseafch popers ond code sludbes on foples relaled lo the
Applicafion of Al in Business. The selected popers will be presenied duning the
seminor. Forbciponts inlending to moke presentations are requesied 1o send abalract
and full poper in M5 waord, Times New Roman 12 font size with 1.8 spacing ond full
poper must be imied fo 5-& pages on of belore 23rd Movember 2024 1o the mail 1D
cosoconferencedigmoil com. Selechked popers will be published in o book with BN
AT,



A Study on The Awareness and Usage of E-Commerce Among College Students in
Trivandrum City

AnjanaM J'and Dr S. David?

1. AnjanaM J, Reg No. 21113221012003, Research Scholar, Department of Commerce, St.
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Abstract

Electronic commerce or E-commerce consists primarily of the distributing, buying, selling, marketing, and
servicing of products or services over electronic systems such as the Internet and other computer networks. E-
commerce is changing the shape and the concepts of business. In the recent years innovative technologies emerge
the E-commerce market is gradually changing and getting more and more attractive for consumers by offering
them new advantages and unmatched conveniences. In this paper attempt has been made to study the usage and
awareness of E-commerce in University college students of Trivandrum. Convenience sampling method is used

in this research to collect total sample of 177 respondents.

Key words: E-commerce, Convenient sampling, technology

Introduction

Electronic commerce refers to the buying and selling of goods or services using the internet, and the transfer of
money and data to execute these transactions. Ecommerce is often used to refer to the sale of physical products
online, but it can also describe any kind of commercial transaction that is facilitated through the internet. Internet
facilities have reduced physical boundaries and made the world a smaller place where people can connect anytime
from anywhere. As more and more people are connected to the Internet every day, Value-added electronic markets
are increasing. Millions of consumers browse thousands of websites of Web vendors every day offering products
to buy products and services. Ecommerce is defined as part of the electronic business in the buying, selling and
exchanging of goods and services through a computer network where transactions or terms of sale are conducted
electronically. Online shopping has certain characteristics that are the use of technology to complete transactions,
the nature of distance and impersonal nature, the insecurity of using open network infrastructure for transactions,
the involvement of third parties in the transaction process (delivery), online payment systems, and the threat of

hackers to buyer's privacy and monetary information and unclear regulatory guidelines.

The purpose of this study is to explore and identify consumer perceptions among students that influence their

belief in e-commerce adoption. The positive effects of the Internet have reduced physical limits and made the
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world a small place where people (producers and marketers) can stay in touch with each other at any time from

every angle and aspect of the trade.

Need for consumer awareness

Raising awareness is an important factor in e-commerce adoption. Awareness will help positively to enhance e-
commerce prevalence and increase the number of internet users. The study about e-commerce awareness is
important, because it can reduce customers’ uncertainty and concern. Awareness is an important element for e-
commerce adoption in India as without the right knowledge, e-commerce adoption cannot be achieved. Awareness
could be enhanced by social media. Awareness can also increase by adopting proper training and education in

schools and universities. It is the government’s role to provide training and education of ecommerce.

Significance of the Study

Consumer rights awareness is a need of today’s world as they get exploited in this field. They may be cheated
through phishing, hacking or stealing information, making fake call pretending to be an authorised person, making
spam/virus etc. Consumers should know to secure his/her information and should check the website or
application’s privacy policy. Trust appears to be a significant factor that effects purchase intention, customer
satisfaction and additionally, the law affects the level of trust as the law provides customer protection which is
one the important elements in building, Therefore, the role of government is mandatory to set these laws.
Furthermore, e-commerce awareness influences trust. The present study is useful to find the consumer awareness
regarding e-commerce and other consumer related aspects. It will be helpful to design programs to provide training

and education for e-commerce.

Precaution to be taken on e-commerce transaction

To ensure security during e commerce transaction, consumers should be concern of their roles and responsibilities,

and some points are:

» Do not disclose Login ID and Password or personal information

» Regularly change password and avoid using easy-to-guess passwords such as names or Birthdays

» Check for the right and secure website. Before doing any online transactions or sending personal
information, make sure that correct website has been accessed. Beware of phishing or "look alike"
websites which are designed to deceive consumers

» Always keep the operating system and the web browser updated with the latest security patches, in order
to protect against weaknesses or vulnerabilities.

» Do not show OTP or passcode to others.

Literature Review

R.Arpana D(2020) studied on changing buying habits of costumers using E-Commerce platform with reference
to Flipkart. Researcher observed that online shopping is popular among youngsters of India now a day many

students and teenagers uses E-Commerce as they completely aware of online platform. Due to increasing



awareness and usage of internet, online business increases and standard of living of people also improved.
Researcher also observed that attracting offers directly affects purchasing behaviour of costumers. E-retailers

should focus on important aspects of E-Commerce in order to attract more customers towards online shopping.

Rupesh. R (2020) analysed more than 100 research article and studied that the consumer behaviour towards E-
Commerce is affected by external factors. Behaviour of consumers varies from country to country. In foreign
country, online shopping is routine but in India situation is different then developed countries. Even in India,

diversity is seen in different cities of different states.

F. Akath (2020) studied attitude in online shopping among college students of Kanyakumari district. Researcher
observed that physical shopping is very time consuming compared to online shopping. People perceived that
online products are cheaper compared to physical market. Study suggests that safety and security of E-Commerce

transactions is optimized then highly competitive and dynamic environment can be created.

Kanwal Gurleen. (2012) Focuses on understanding the demographic profiles of users and non-users of online
shopping. For this purpose, the data of 400 respondents were collected in the form of questionnaires. The study
was conducted in 3 cities of Punjab. A sample of urban respondents from Jalandhar, Ludhiana and Amritsar was

selected. The document also discusses the various reasons for shopping online.

Research Gap

Many researches have undertaken in the area of usage and awareness of customers in E-Commerce. It is found
that studies have been done with different age group and gender. There is hardly any study on awareness and
usage of E-commerce in University college, Trivandrum and that too specifically among college students. Purpose
of using internet among college students of Trivandrum also requires some research. This study is an attempt to

fill the above identified gaps.

Objective

1. To study the purpose of usage of internet among college students.

2. To study the awareness of E-commerce among college students.

3. To study the factors influencing the usage of E-commerce among college students.
4

To find out the opinion of the respondents regarding the various problems of Ecommerce

Sample size of study

As study is an attempt to know the awareness and usage of e-commerce among college going students of

Trivandrum Taluk only, sample size finalized for the study is 177 respondents.

Scope of the study

Government has implemented many schemes to promote digital platform. This study is an attempt to know the

awareness and usage of E-commerce among college going students. Sample is restricted to only one college.

Limitations of study




1. Sample of study is restricted to one college and 177 respondents only.
2. Study is restricted to college students only.

3. Every statistical technique has its own limitations

Analysis and Interpretation

1. Purpose of usage of Internet

Purpose of Usage of Internet

60

50
40
30
20
10
. ML

Agreed Less Usage Average Usage More Usage Most Usage

B Convenience M Price discount & Attractive offers M Advertisement |

The study reveals that around 15% of the respondents are using internet for the purpose of e-commerce. Maximum
respondents i.e. around 66% are not using internet for the Gaming purpose. Around 44% of the respondents are
using internet for information search. Approximately 39% respondents are maximum using internet for social

media.

2. Awareness on E-commerce

Awareness of E-commerce

= Yes = No



The study reveals that about 93% of the students are aware of E-commerce whereas 7% are still not sure about
the concept.

3. Factors influencing usage of E-commerce

Factors influencing the usage of E-commerce

m Convenience ® Pricediscount = Attractive offers = Advertisement

The study reveals that majority of the students (53%) are using e-commerce sites for convenience. And about 26%

are using due to price discounts.

4. Difficulty in using E-commerce websites

Difficulty in usng E-commerce

4

= Reasonable cost = Confidentiality

= Lesstechnical jargons

Based on the data analysis, majority of the college students face difficulty with regard to pricing of the products
and services in e-commerce platform. And the second major problem facing is the confidentiality of the

consumer details in e-commerce website.



5. Future expectation of respondents

Future Expectation

B Reasonable cost B Confidentiality

M Less technical jargons & Service Quality

The study reveals that 42% of the respondents prefer reasonable cost for the products and services in e-commerce
platform. About 23% of the college students prefer quality services to be delivered in e-commerce platform. And

about 19% expect confidentiality of the data in e-commerce websites.

Suggestions

1. E-commerce platforms ensure the quality of the products and services

2. Proper awareness about e-commerce and various platforms available should be provided to college
students.

3. College authorities can conduct awareness campaign and seminar on e-commerce growth

4. E-commerce websites should be designed in such a way that it should avoid technical jargons and security
problems.

5. Quality customer service should be the basic motto of all e-commerce websites.

Conclusion

The study reveals that most of the students use internet for social media. Gaming and E-Commerce activities are
least in the list. From the data collected, it is identified that Convenience, price discount and attractive offers are
the main factors influencing the college students to use e-commerce websites. E-commerce or Electronic
Commerce is related to the purchase and sales of products, services and information via internet. E-commerce is
a modern business methodology which fulfils the needs of every individuals as well as organisations. The history

of e-commerce began with the beginning of internet. E-commerce helps in reducing the cost with improving the



quality of goods and services and increase in the speed of delivery of goods and services. E-commerce helps in

decision making to companies as well as individuals.
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