
 

 

 

6.3.5 Institutions Performance appraisal system for teaching and non-teaching staff 



St. John's College of Arts and Science 
Ammandivilai - 629 204, Kanyakumari District 

L. GENERAL INFORMATION 

1. Academic year: 2023-2024 

Teaching Staff Self Evaluation 

3. Name of the Staff: Dr.S.David 

5. DOJ: 01.06.2012 

2 points for each subject (Max. 15 Points) 

II. TEACHING LEARNING RELATED ACTIVITIES 

1. Total No, of Subjects Taught (Odd 
Sem.): 
a) Computer Application in Business 
b) Personality Development 
c) Accounting for Management 
d) Human Resource Management 

3. Students Feedback Points (out of 5) 
(5 points):4 

III. RESEARCH ACTIVITIES 

1. Total No, of Research Article Published in 
UGC Care Listed Journal Group I: 

2. Total No, of Research Article Published in 

UGC Care Listed .Journal Group II:3 

Edited book published: 1 

3. Total No. of Research Papers Presented in 

Conferences approved by IQAC committee: 
Total Points Scored: 

1. Resource Person/Speaker of any event 
outside college (list the events and role): 

2. Department: Commerce 

4. Designation: Assistant Professor 

2. Membership in Professional Bodies: 

3. FDP/Short Training Courses Attended: 

6. Address & Phone No. 12E/4-1, Vitty Cottage, 
Kalainagar, Erulappapuram, Nagercoil -2. 
Ph. 7299851 279 

2. Total No, of Subjects Taught (Even 
Sem.): 
a) Retail Management 

Max. 20 Points 

15 

b) Strategic Cost Management 

IV, PROFESSIONAL & SELF DEVELOPMENT ACTIVITIES 

c) Financial Markets and Institution 

Total Points Scored:19 

10 

10 

Max. 10 Points 

Max. 10 Points 

1 



4. Others (Subject to approval of 1QAC): 

V. GENERAL ACTIVITIES AT COLLEGE 

Total Points Scored: 

1. Committee Member (Mention the Name of the Committee): 
2. Committee Convener : 

a) Entrepreneurial cell 

b) Company Secretaryship 

3. Coordinator/In charge for a cell/club etc. 

4. Other Administrative Work (Mention it): 

Total Points Scored: 

VI. COMMUNITY& INDUSTRY ENGAGEMENT 

List the activities (each carries 3 points) 

Total Points Scored: 

VII. UNIVERSITY EXAMINATIONS RESULTS 

Even Semester of Previous Academic Year 

Odd Semester of Present A cademic Year 

Total Points Scored: 
e 

a. 

10 

b. 

Max. 20 Points 

8 

Max. 10 Points 

Max. 10 Points 

No. of Students Appeared:98 

e. Overall Result Percentage 
100 =96.95% 

=9.69 

No. of Students Passed:98 

C. No. of Students Appeared:165 
d. No. of Students Passed:157 

b+d 

a+c 
X 

2 



Prepared by: 

SI. 
No. 

1 

3 

4 

5 

7 

Self-Assessment Criteria 

Teaching Learning Related 
Activities 

Research Activities 

Professional & Self 
Development Activities 

General Activities at 

College 

Community & Industry 
Engagement 

University Examinations 
Results 

Evaluation of HOD (for 
HODs by Principal) 

IQAC Involvement 

Total 

&IQAC 

Max. Point Scored 

Verified by Head of the Department: 

Allotted 

20 

10 

10 

20 

10 

10 

10 

(Name & Signature of the Staff Member) 

Dr.S.David 

10 

100 

Point 

19 

10 

8 

9.69 

Taken from staff self-evaluation II 
to VII 

Remarks 

Based on: 

Mentoring and follow ups. 
Time to time updates of files. 
Participating in department 
activities and meetings. 
Cooperating with colleagues. 
Timing maintenance. 

Estimated by IQAC. 

(Name & Signature) 

3 



Total Score 

Signatures of 

Staff: 

46.69 

HOD Principal Secretary 
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Abstract 

Electronic commerce or E-commerce consists primarily of the distributing, buying, selling, marketing, and 

servicing of products or services over electronic systems such as the Internet and other computer networks. E-

commerce is changing the shape and the concepts of business. In the recent years innovative technologies emerge 

the E-commerce market is gradually changing and getting more and more attractive for consumers by offering 

them new advantages and unmatched conveniences. In this paper attempt has been made to study the usage and 

awareness of E-commerce in University college students of Trivandrum. Convenience sampling method is used 

in this research to collect total sample of 177 respondents.  

Key words: E-commerce, Convenient sampling, technology 

Introduction 

Electronic commerce refers to the buying and selling of goods or services using the internet, and the transfer of 

money and data to execute these transactions. Ecommerce is often used to refer to the sale of physical products 

online, but it can also describe any kind of commercial transaction that is facilitated through the internet. Internet 

facilities have reduced physical boundaries and made the world a smaller place where people can connect anytime 

from anywhere. As more and more people are connected to the Internet every day, Value-added electronic markets 

are increasing. Millions of consumers browse thousands of websites of Web vendors every day offering products 

to buy products and services. Ecommerce is defined as part of the electronic business in the buying, selling and 

exchanging of goods and services through a computer network where transactions or terms of sale are conducted 

electronically. Online shopping has certain characteristics that are the use of technology to complete transactions, 

the nature of distance and impersonal nature, the insecurity of using open network infrastructure for transactions, 

the involvement of third parties in the transaction process (delivery), online payment systems, and the threat of 

hackers to buyer's privacy and monetary information and unclear regulatory guidelines. 

The purpose of this study is to explore and identify consumer perceptions among students that influence their 

belief in e-commerce adoption. The positive effects of the Internet have reduced physical limits and made the 
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world a small place where people (producers and marketers) can stay in touch with each other at any time from 

every angle and aspect of the trade. 

Need for consumer awareness 

 Raising awareness is an important factor in e-commerce adoption. Awareness will help positively to enhance e-

commerce prevalence and increase the number of internet users. The study about e-commerce awareness is 

important, because it can reduce customers’ uncertainty and concern. Awareness is an important element for e-

commerce adoption in India as without the right knowledge, e-commerce adoption cannot be achieved. Awareness 

could be enhanced by social media. Awareness can also increase by adopting proper training and education in 

schools and universities. It is the government’s role to provide training and education of ecommerce. 

Significance of the Study 

Consumer rights awareness is a need of today’s world as they get exploited in this field. They may be cheated 

through phishing, hacking or stealing information, making fake call pretending to be an authorised person, making 

spam/virus etc. Consumers should know to secure his/her information and should check the website or 

application’s privacy policy. Trust appears to be a significant factor that effects purchase intention, customer 

satisfaction and additionally, the law affects the level of trust as the law provides customer protection which is 

one the important elements in building, Therefore, the role of government is mandatory to set these laws. 

Furthermore, e-commerce awareness influences trust. The present study is useful to find the consumer awareness 

regarding e-commerce and other consumer related aspects. It will be helpful to design programs to provide training 

and education for e-commerce. 

Precaution to be taken on e-commerce transaction 

To ensure security during e commerce transaction, consumers should be concern of their roles and responsibilities, 

and some points are:  

 Do not disclose Login ID and Password or personal information  

 Regularly change password and avoid using easy-to-guess passwords such as names or Birthdays  

 Check for the right and secure website. Before doing any online transactions or sending personal 

information, make sure that correct website has been accessed. Beware of phishing or "look alike" 

websites which are designed to deceive consumers  

 Always keep the operating system and the web browser updated with the latest security patches, in order 

to protect against weaknesses or vulnerabilities.  

 Do not show OTP or passcode to others. 

 

Literature Review 

R.Arpana D(2020) studied on changing buying habits of costumers using E-Commerce platform with reference 

to Flipkart. Researcher observed that online shopping is popular among youngsters of India now a day many 

students and teenagers uses E-Commerce as they completely aware of online platform. Due to increasing 



awareness and usage of internet, online business increases and standard of living of people also improved. 

Researcher also observed that attracting offers directly affects purchasing behaviour of costumers. E-retailers 

should focus on important aspects of E-Commerce in order to attract more customers towards online shopping. 

Rupesh. R (2020) analysed more than 100 research article and studied that the consumer behaviour towards E-

Commerce is affected by external factors. Behaviour of consumers varies from country to country. In foreign 

country, online shopping is routine but in India situation is different then developed countries. Even in India, 

diversity is seen in different cities of different states. 

F. Akath (2020) studied attitude in online shopping among college students of Kanyakumari district. Researcher 

observed that physical shopping is very time consuming compared to online shopping. People perceived that 

online products are cheaper compared to physical market. Study suggests that safety and security of E-Commerce 

transactions is optimized then highly competitive and dynamic environment can be created. 

Kanwal Gurleen. (2012) Focuses on understanding the demographic profiles of users and non-users of online 

shopping. For this purpose, the data of 400 respondents were collected in the form of questionnaires. The study 

was conducted in 3 cities of Punjab. A sample of urban respondents from Jalandhar, Ludhiana and Amritsar was 

selected. The document also discusses the various reasons for shopping online. 

Research Gap 

Many researches have undertaken in the area of usage and awareness of customers in E-Commerce. It is found 

that studies have been done with different age group and gender. There is hardly any study on awareness and 

usage of E-commerce in University college, Trivandrum and that too specifically among college students. Purpose 

of using internet among college students of Trivandrum also requires some research. This study is an attempt to 

fill the above identified gaps. 

Objective 

1. To study the purpose of usage of internet among college students.  
2. To study the awareness of E-commerce among college students.  

3. To study the factors influencing the usage of E-commerce among college students. 

4. To find out the opinion of the respondents regarding the various problems of Ecommerce 

Sample size of study  

As study is an attempt to know the awareness and usage of e-commerce among college going students of 

Trivandrum Taluk only, sample size finalized for the study is 177 respondents.  

Scope of the study  

Government has implemented many schemes to promote digital platform. This study is an attempt to know the 

awareness and usage of E-commerce among college going students. Sample is restricted to only one college. 

Limitations of study  



1. Sample of study is restricted to one college and 177 respondents only. 

2. Study is restricted to college students only.  

3. Every statistical technique has its own limitations 

 

Analysis and Interpretation 

 

1. Purpose of usage of Internet 

 

 

 

The study reveals that around 15% of the respondents are using internet for the purpose of e-commerce. Maximum 

respondents i.e. around 66% are not using internet for the Gaming purpose. Around 44% of the respondents are 

using internet for information search. Approximately 39% respondents are maximum using internet for social 

media. 

 

2. Awareness on E-commerce 
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The study reveals that about 93% of the students are aware of E-commerce whereas 7% are still not sure about 

the concept. 

 

 

3. Factors influencing usage of E-commerce 
 

 

 

The study reveals that majority of the students (53%) are using e-commerce sites for convenience. And about 26% 

are using due to price discounts. 

 

4. Difficulty in using E-commerce websites 

 

 

Based on the data analysis, majority of the college students face difficulty with regard to pricing of the products 

and services in e-commerce platform.  And the second major problem facing is the confidentiality of the 

consumer details in e-commerce website. 
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5. Future expectation of respondents 

 

 

 

The study reveals that 42% of the respondents prefer reasonable cost for the products and services in e-commerce 

platform. About 23% of the college students prefer quality services to be delivered in e-commerce platform. And 

about 19% expect confidentiality of the data in e-commerce websites. 

 

Suggestions 

1. E-commerce platforms ensure the quality of the products and services 

2. Proper awareness about e-commerce and various platforms available should be provided to college 

students. 

3. College authorities can conduct awareness campaign and seminar on e-commerce growth 

4. E-commerce websites should be designed in such a way that it should avoid technical jargons and security 

problems. 

5. Quality customer service should be the basic motto of all e-commerce websites. 

 

Conclusion 

The study reveals that most of the students use internet for social media. Gaming and E-Commerce activities are 

least in the list. From the data collected, it is identified that Convenience, price discount and attractive offers are 

the main factors influencing the college students to use e-commerce websites. E-commerce or Electronic 

Commerce is related to the purchase and sales of products, services and information via internet. E-commerce is 

a modern business methodology which fulfils the needs of every individuals as well as organisations. The history 

of e-commerce began with the beginning of internet. E-commerce helps in reducing the cost with improving the 
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quality of goods and services and increase in the speed of delivery of goods and services. E-commerce helps in 

decision making to companies as well as individuals. 
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